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ABSTRACT
The reason of this research was to examine the motivations of people who
visit Legoland Theme Park in Nusajaya, Johor. In this study, The Leisure Motivation
Scale survey questionnaire was administered on visitors who will and had visited
Legoland. A total of 110 questionnaires were distributed in May of 2014. The survey
results of the four motivational dimensions in the Leisure Motivation Scale— social,
intellectual, competence-mastery, and stimulus-avoidance—were analyzed across
eight demographic variables, which included gender, age, ethnicity, residential
status, travelling with children or not, number of times visited Legoland, level of
education, and annual income.
The results showed that the intellectual dimension was the most influential
motivation for people who visited Legoland. Moreover, this study found that visitors'
motivations differ by demographic variables. The findings from this study provided
information on what motivate people to visit Legoland with respect to specific
demographic variables and what aspects of services and attraction of the amusement
parks may enhance to attract and satisfy visitors with different needs.
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1CHAPTER 1
INTRODUCTION
1.0 CHAPTER INTRODUCTION
This paper presents a research on Malaysia’s first international theme park, Legoland
Malaysia. The purpose of this research is to study the motivations of individual who
choose to visit Legoland Malaysia and the differences in motivations across a variety
of demographic variables. The first chapter contains the discussion on the
background of the study, problem statement, scope of study, research objectives,
research questions, significant of the study, limitations and definitions of key terms.
1.1 BACKGROUND OF RESEARCH
Legoland Malaysia is Malaysia’s first international theme park opened in Nusajaya,
Johor on September15, 2012. The theme park has over 40 interactive rides, shows
and attractions. It is the first Legoland in Asia and Legoland Malaysia is the sixth in
the world. It is the centrepiece of a 5,500,000 sq ft (510,000m²) integrated in the
Nusa Cemerlang Industrial Park, in the Iskandar Malaysia economic region. It is a
perfect location consisting of a lifestyle retail centre, offices, hotels, service
apartments and residential units (LEGOLAND Malaysia, 2012).
There are other Lego-themed attractions besides the Legoland Malaysia.
Lego-themed water theme park was opened in middle 2012 followed by The
Legoland Hotel.
The contents of 
the thesis is for 
internal user 
only 
79
REFERENCES
Bakir, A. & Baxter, S.G. (2011). Touristic fun: Motivational factors for visiting
Legoland Winsor theme Park. Journal of Hospitality Marketing and Management,
20/(3/4), 299-315
Beard, J. G, & Ragheb, M. G (1983). Measuring leisure motivation. Journal of
Leisure Research, 75(3), 219-228.
Beerli, A., & Martin, J.D. (2004). Tourists' characteristics and the perceived image
of tourist destinations: A quantitative analysis—A case study of Lanzarote, Spain.
Tourism Management, 25(5), 623-636. doi: 10.1016/j.tourman.2003.06.004
Blakely, T., & Dattilo, J. (1993). An exploratory study of leisure motivation patterns
of adults with alcohol and drug addictions. Therapeutic Recreation Journal, 27(4),
230-238.
Bright, R. (1987). Disneyland: Inside story. New York, NY: H.N. Abrams.
Cain, S. (2005). Disney effect. Orange County Business Journal, 25(13), 1, 61-62.
Choe, J. (2008). The motivations of non-Buddhists visiting a Buddhist temple
(Master's thesis). Retrieved from ProQuest Dissertations and Theses database. (UMI
No.1459050)
Chu Wei Hsu (2011) Motivations of People Who Visit Disneyland (Master’s thesis).
Retrieved from ProQuest Dissertations and Theses database. (UMI No.1499167)
80
Clave, S.A. (2007). The global theme park industry. Cambridge MA: CABI.
Department of Statistics (2010). Population and housing census of Malaysia. Kuala
Lumpur: Department of Statistics.
Crandall, R. (1980). Motivations for leisure. Journal of Leisure Research, 12(1), 45-
54.
Crompton, J. L. (1979). Motivations for pleasure vacation. Annals of Tourism
Research, 6(4), 408-424. doi: 10.1016/0160-7383(79)90004-5
Crompton, J. L., & Mac Kay, S. L. (1997). Motives of visitors attending festival
events. Annals of Tourism Research, 24(2), 425-439. doi:10.1016/S0160-7383(97)
80010-2
Cross, G (2006). Crowds and leisure: Thinking comparatively across the 20th
century. Journal of Social History, 39(3), 631-650.
Dann, G M. S. (1977). Anomie, ego-enhancement and tourism. Annals of Tourism
Research, 4(4), 184-194. doi: 10.1016/0160-7383(77)90037-8
Dann, G M. S. (1981). Tourism motivation: an appraisal. Annals of Tourism
Research, 8(2), 187-219. doi:10.1016/0160-7383(81)90082-7
Fodness, D. (1994). Measuring tourist motivation. Annals of Tourism Research,
21(3), 555-581. doi:10.1016/0160-7383(94)90120-l
Ford, R. C, & Milman, A. (2000). George C. Tilyou-Developer of the contemporary
amusement park. Cornell Hotel and Restaurant Administration Quarterly, 41(4), 62-
71. doi: 10.1177/001088040004100416
Gnoth, J. (1997). Tourism motivation and expectation formation. Annals of Tourism
Research, 24(2), 283-304. doi:10.1016/S0160-7383(97)80002-3
81
Harris, R. (2008). Early amusement parks of Orange County. Charleston, SC:
Arcadia Publishing.
Henderson, J.C, Chua P.T., Liu, H.J. & Ngiam, J (2013). Theme Parks in South East
Asia: A Case Study of LEGOLAND® Malaysia. Asia-Pacific Journal of Innovation
in Hospitality and Tourism, 2(2), 227-242
International Association of Amusement Parks and Attractions (n.d.a). U.S.
amusement park attendance & revenue history. Retrieved October 28, 2009, from
http://www.iaapa.org/pressroom/Amusement_Park_Attendance_Revenue_History.as
p
International Association of Amusement Parks and Attractions (n.d.b). Amusement
park and attractions industry statistics. Retrieved October 28, 2009, from
http://www. iaapa. org/pressroom/Amusement_Park_Industry_Statist ic s. asp
IAAPA (2012a). Amusement park and attractions industry statistics. Retrieved 20
September 2012 from
http:// www.iaapa.org/pressroom/Amusement_Park_Industry_Statistics.asp.
IAAPA (2012b). US amusement park ride and safety statistics. Retrieved 17
September 2012 from
http:// www.iaapa.org/pressroom/AmusementRideInjuryStatistics.asp.
Iso-Ahola, S. E. (1980). The social psychology of leisure and recreation. Dubuque,
Iowa: Wm. C. Brown Company Publishers.
Jones, K. R., & Wills, J. A. (2005). The invention of the park: Recreational
landscapes from the Garden of Eden to Disney's Magic Kingdom. Cambridge, UK:
Polity.
Kim, S., & Lee, C. (2002). Push and pull relationships. Annals of Tourism Research,
29(1), 257-260.
82
Kyriazi, G (1976). The great American amusement parks. Secaucus, NJ: Citadel
Press.
Langan, R. (2000). Someplace in mind. International Forum of Psychoanalysis,
9(1/2), 69-75. doi: 10.1080/080370600300055959
LEGOLAND Malaysia (2013a). About LEGOALND. Retrieved 29 April 2013 from
http:// www.legoland.com.my/en/About/
LEGOLAND Malaysia (2013b). Quick facts. LEGOLAND Malaysia.
LEGO Group (2012). The LEGO Group: A short presentation 2012. Retrieved 16
May, 2013, from
Cache.lego.com/r/…/ts.20120420T123711.Company_profile_uk.pdf.
Lin, J. Y, Chen, L. S., Wang, E. S., & Cheng, J. M. (2007). The relationship between
extroversion and leisure motivation: Evidence from fitness center participation.
Social Behavior and Personality,
35(10), 1317-1322. doi:10.2224/sbp.2007.35.10.1317
Lounsbury, J., & Franz, C. (1990). Vacation discrepancy: A leisure motivation
approach. Psychological Reports, 66, 699-702.
Lounsbury, J., & Hoopes, L. (1988). Five year stability of leisure activity and
motivation factors. Journal of Leisure Research, 20(2), 118-134.
Lounsbury, J., & Polik, J. (1992). Leisure needs and vacation satisfaction. Leisure
Sciences, 14, 105-119.
Mannell, R.C. (1989). Leisure satisfaction. In E. Jackson & T. Burton (Eds.),
Understanding leisure and recreation: Mapping the past, charting the future (pp.
281-301). London: Venture.
83
Mannell, R., & Iso-Ahola, S. (1987). Psychological nature of leisure and tourism
experience. Annals of Tourism Research, 14, 314-331.
Maslow, A. H. (1954). Motivation and personality. New York, NY: Harper & Row.
McCarville, R. E., & Smale, B. J. A. (1993). Perceived constraints to leisure
participation within five activity domains. Journal of Park and Recreation
Administration, 11(2), 40-59.
McClung, G W. (1991). Theme park selection: Factors influencing attendance.
Tourism Management, 12(2), 132-140. doi: 10.1016/0261-5177(91)90068-5
McGehee, N., Loker-Murphy, L., & Uysal, M. (1996). The Australian international
pleasure travel market: Motivations from a gendered perspective. The Journal of
Tourism Studies, 7(1), 45-57.
Milman, A. (2010). The global theme park industry. Worldwide Hospitality and
Tourism Trends, 2(3), 220-237
Milman, A. (2009). Evaluating the guest experience at theme parks: An empirical
investigation of key attributes. International Journal of Tourism Research, 11,373-
387.
Mohsin, A. (2007). Analysis of Chinese travellers' attitudes toward holidaying in
New Zealand: The impact of socio-demographic variables. Journal of Hospitality &
Leisure Marketing, 16(1/2), 21-40. doi: 10.1080/10507050802096794
Mohsin, A., & Ryan, C. (2007). Exploring attitudes of Indian student toward
holidaying in New Zealand using the Leisure Motivation Scale. Asia Pacific Journal
of Tourism Research, 12(1), 1-18. doi:10.1080/10941660601035860
Murray, C, & Nakajima, I. (1999). The leisure motivation of Japanese managers: A
research note on scale development. Leisure Studies, 18, 57-65.
doi:10.1080/026143699375050
84
Murray, E. J. (1964). Motivation and emotion. Englewood Cliffs, NJ: Prentice Hall.
Pan, S., & Ryan, C. (2007). Mountain areas and visitor usage—Motivations and
determinants of satisfaction: The case of Pirongia Forest Park, New Zealandi.
Journal of Sustainable Tourism 15(3), 288-308. doi:10.2167/jost662.0
Park, J., & Mok, C. (1998). Travel motivational factors and their relationship to
demographics: The Korean market. Pacific Tourism Review, 2, 109-120.
Perrett, C. (2007). Travel motivation of independent youth leisure travellers
(Master's thesis). Retrieved from ProQuest Dissertations and Theses database.
(Publication No. MR35872)
Pikkemaat, B. & Schuckert, M. (2007). Success factors of theme parks: An
exploratory study. Tourism, 55(2), 197-208
Ryan, C, & Glendon, I. (1998). Application of leisure motivation scale to tourism.
Annals of Tourism Research, 25(1), 169-184. doi:10.1016/S0160-7383(97) 00066-2
Ryan, C., Shuo, Y.S & Huan, T.C. (2010). Theme parks and a structural equation
model of determinants of visitors satisfaction: Janfusan Fancyworld Taiwan. Journal
of Vacation Marketing, 16(3), 185-199
San Martin, H., & Rodriguez del Bosque, LA. (2008). Exploring the cognitive-
affective nature of destination image and the role of psychological factors in its
formation. Tourism Management, 29(2), 263-277.
Shin, D. (2003). Tourism motivation for Korean-American elderly in New York City
area (Dissertation for Doctor of Philosophy). Retrieved from ProQuest Dissertation
and Theses database. (UMI No. 3100804)
Slater, A. (2007). 'Escaping to the gallery': Understanding the motivations of visitors
to galleries. International Journal of Nonprofit and Voluntary Sector Marketing,
12(2), 149-162. doi:10.1002/nvsm.282
85
TEA/AECOM (2012). 2011 Theme index: Global attractions attendance report.
Themed Entertainments Association. Retrieved 7 May 2013 from
www.aecom.com/deployedfiles/ ../Theme%201Index%202011.pdf
Themed Attractions Malaysia (2013). About us. Retrieved 28 April, 2013 from
http://www.tar.com.my/about-us/welcome-to-malaysia.
Uysal, M., & Jurowski, C. (1994). Testing the push and pull factors. Annals of
Tourism Research, 21, 844-846.
Wallace, J. E., & Young, M. C. (2010). Work Hard, Play Hard?: A Comparison of
Male and Female Lawyers' Time in Paid and Unpaid Work and Participation in
Leisure Activities. Canadian Review of Sociology, 47(1), 27-47. doi: 10.HH/j.1755-
618X. 2010.01221.x
Wanhill, S. (2008). Economic aspects of developing theme parks. In A. Fyall, B.
Garrod, A. Leask & S. Wanhill (Eds), Managing visitor attractions: New directions
(pp. 59-79). Oxford: Butterworth-Heinemann
Weinstein, R. M. (1992). Legoland and Coney Island: Reflections on the evolution
of the modern amusement park. Journal of Popular Culture, 26(1), 131-164.
Wong, K., & Cheung, P. (1999). Strategic theming in them park marketing. Journal
of Vacation Marketing, 5(4), 319-332. doi:10.1177/135676679900500402
Xu, E, Morgan, M., & Song, P. (2009). Students' travel behaviour: Across-cultural
comparison of UK and China. International Journal of Tourism Research, 11, 255-
268. doi:10.1002/jtr.686
Yoon, Y, & Uysal, M. (2005). An examination of the effects of motivation and
satisfaction on destination loyalty: A structural model. Tourism Management, 26, 45-
56. doi: 10.1016/j.tourman.2003.08.016
86
APPENDIXE A
SURVEY QUESTIONNAIRE
87
SURVEY QUESTIONNAIRE
Kajian Soal Selidik
DETERMINING VISITORS’ MOTIVATION TO
LEGOLAND MALAYSIA
1. This questionnaire concerns on what motivate visitors to visit Legoland
Nusajaya, Johor.
2. All information given in this questionnaire will be kept STRICTLY
CONFIDENTIAL.
1. Soal selidik ini adalah untuk mengkaji antara motivasi yang mempengaruhi
pengunjung ke Legoland Nusajaya, Johor.
2. Segala informasi yang diberikan dalam kajian ini adalah SULIT.
Hasniza Binti Aarif
Student of MSc International Business
College of Law, Government and International Studies (COLGIS)
Universiti Utara Malaysia
Thank you for participating in this study.
Terima kasih atas kerjasama anda dalam kajian ini.
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Survey Questionnaire Part I
Please take a moment to tell us who you are. This information will be kept in the
strictest confidence and used for statistical purposes only.
Demographics
Please tick (x) your answer on the following question
1. Gender
Male Female
2. Age
18-27 28-37 38-47 48-57 58 and above
3. Ethnicity
Chinese Malaysian Indian Singaporean Indonesian
Others ________________________
4. Residential Status
Residing in Malaysia Not residing in Malaysia
5. Travelling with children
Yes No
6. Number of times visited Legoland
First Second Third Fourth or more None
7. Level of education
Master’s Degree PhD
8. Annual Income
RM20,000-RM29,000 RM30,000-RM39,000 RM40,000-RM49,000
RM50,000-RM59,000 RM60,000-RM69,000 RM70,000 and above
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Survey Questionnaire Part II
Instruction: Please tick (x) the number that represents your most appropriate
answer.
Strongly
Disagree Disagree Neutral Agree Strongly
Agree
1 2 3 4 5
One of my reasons for visiting Legoland…
Intellectual Factors
1. to learn about things around me 1 2 3 4 5
2. to satisfy my curiosity 1 2 3 4 5
3. to explore new ideas 1 2 3 4 5
4. to learn about myself 1 2 3 4 5
5. to expand my knowledge 1 2 3 4 5
6. to discover new things 1 2 3 4 5
7. to be creative 1 2 3 4 5
8. to use my imagination 1 2 3 4 5
Social Factors
9. to build friendships with others 1 2 3 4 5
10. to interact with others 1 2 3 4 5
11. to develop close friendships 1 2 3 4 5
12. to meet new and different people 1 2 3 4 5
13. to reveal my thoughts, feelings, or physical
skills to others
1 2 3 4 5
14. to be socially competent and skilful 1 2 3 4 5
90
15. to gain a feeling of belonging 1 2 3 4 5
16. to gain other’s respect 1 2 3 4 5
Competence/Mastery Factors
17. to challenge my abilities 1 2 3 4 5
18. to be good in doing them 1 2 3 4 5
19. to improve my skill and ability in doing them 1 2 3 4 5
20. to be active 1 2 3 4 5
21. to develop physical skills and abilities 1 2 3 4 5
22. to keep in shape physically 1 2 3 4 5
23. to use my physical abilities 1 2 3 4 5
24. to develop physical fitness 1 2 3 4 5
Stimulus/Avoidance Factors
25. to slow down 1 2 3 4 5
26. because I sometimes like to be alone 1 2 3 4 5
27. to relax physically 1 2 3 4 5
28. to relax mentally 1 2 3 4 5
29. to avoid the hustle and bustle of daily
activities
1 2 3 4 5
30. to rest 1 2 3 4 5
31. to relieve stress and tension 1 2 3 4 5
32. to unstructured my time 1 2 3 4 5
Thank you for your corporation.
Terima kasih atas kerjasama anda.
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GENDER
Independent Samples Test
Levene's
Test for
Equality of
Variances
t-test for Equality of Means
F Sig. T df Sig.
(2-
tailed)
Mean
Difference
Std. Error
Difference
95% Confidence
Interval of the
Difference
Lower Upper
Int
Equal
variances
assumed
1.286 .259 -.535 108 .594 -.46838 .87601 -2.20479 1.26804
Equal
variances
not
assumed
-.510 78.039 .612 -.46838 .91923 -2.29840 1.36165
Soc
Equal
variances
assumed
.006 .940 -.782 108 .436 -1.08889 1.39328 -3.85061 1.67283
Equal
variances
not
assumed
-.775 91.721 .441 -1.08889 1.40587 -3.88119 1.70341
com
Equal
variances
assumed
5.677 .019 1.178 108 .241 1.22906 1.04353 -.83940 3.29752
Equal
variances
not
assumed
1.100 71.426 .275 1.22906 1.11725 -.99844 3.45656
Sti
Equal
variances
assumed
2.570 .112 1.304 108 .195 1.38974 1.06574 -.72274 3.50222
Equal
variances
not
assumed
1.271 85.940 .207 1.38974 1.09324 -.78356 3.56305
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RESIDENTIAL STATUS
Independent Samples Test
Levene's
Test for
Equality of
Variances
t-test for Equality of Means
F Sig. T df Sig.
(2-
tailed)
Mean
Difference
Std. Error
Difference
95% Confidence
Interval of the
Difference
Lower Upper
Int
Equal
variances
assumed
.053 .818 1.294 108 .199 2.01980 1.56145 -1.07526 5.11487
Equal
variances
not
assumed
1.345 9.632 .210 2.01980 1.50211 -1.34454 5.38414
Soc
Equal
variances
assumed
.221 .639 .376 108 .707 .94279 2.50472 -4.02199 5.90758
Equal
variances
not
assumed
.334 9.108 .746 .94279 2.82099 -5.42719 7.31277
Com
Equal
variances
assumed
.147 .702 2.586 108 .011 4.72717 1.82816 1.10344 8.35091
Equal
variances
not
assumed
3.343 10.834 .007 4.72717 1.41391 1.60934 7.84501
Sti
Equal
variances
assumed
2.111 .149 -.138 108 .891 -.26513 1.92658 -4.08394 3.55368
Equal
variances
not
assumed
-.112 8.900 .913 -.26513 2.36229 -5.61817 5.08791
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TRAVELLING WITH CHILDREN
Independent Samples Test
Levene's
Test for
Equality of
Variances
t-test for Equality of Means
F Sig. T df Sig.
(2-
tailed)
Mean
Difference
Std. Error
Difference
95% Confidence
Interval of the
Difference
Lower Upper
Int
Equal
variances
assumed
.204 .653 .685 108 .495 .59351 .86585 -1.12276 2.30978
Equal
variances
not
assumed
.686 103.356 .494 .59351 .86493 -1.12181 2.30883
Soc
Equal
variances
assumed
1.187 .278 .081 108 .936 .11141 1.38213 -2.62822 2.85103
Equal
variances
not
assumed
.082 107.148 .935 .11141 1.36230 -2.58915 2.81196
com
Equal
variances
assumed
.165 .685 .397 108 .692 .41251 1.03815 -1.64528 2.47031
Equal
variances
not
assumed
.393 97.783 .695 .41251 1.05004 -1.67131 2.49634
Sti
Equal
variances
assumed
7.011 .009 1.269 108 .207 1.33857 1.05470 -.75202 3.42917
Equal
variances
not
assumed
1.319 105.956 .190 1.33857 1.01496 -.67370 3.35085
95
LEVEL OF EDUCATION
Independent Samples Test
Levene's
Test for
Equality of
Variances
t-test for Equality of Means
F Sig. T df Sig.
(2-
tailed)
Mean
Difference
Std. Error
Difference
95% Confidence
Interval of the
Difference
Lower Upper
Int
Equal
variances
assumed
1.008 .318 .586 108 .559 .56105 .95712 -1.33612 2.45821
Equal
variances
not
assumed
.617 61.352 .539 .56105 .90909 -1.25658 2.37867
Soc
Equal
variances
assumed
.072 .788 .927 108 .356 1.40996 1.52093 -1.60479 4.42472
Equal
variances
not
assumed
.937 56.178 .353 1.40996 1.50431 -1.60331 4.42324
com
Equal
variances
assumed
5.234 .024 .653 108 .515 .74847 1.14548 -1.52208 3.01902
Equal
variances
not
assumed
.778 82.529 .439 .74847 .96234 -1.16574 2.66268
Sti
Equal
variances
assumed
.043 .837 -
.344 108 .731 -.40384 1.17321
-
2.72933 1.92166
Equal
variances
not
assumed
-
.347 55.966 .730 -.40384 1.16248
-
2.73259 1.92491
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AGE
Descriptives
N Mean Std.
Deviation
Std.
Error
95% Confidence Interval
for Mean
Minimum Maximum
Lower
Bound
Upper
Bound
Int
18-
27 44 32.9773 5.29804 .79871 31.3665 34.5880 16.00 40.00
28-
37 51 32.9804 4.08162 .57154 31.8324 34.1284 24.00 40.00
38-
47 13 32.1538 3.62506 1.00541 29.9632 34.3444 24.00 40.00
48-
57 2 31.5000 .70711 .50000 25.1469 37.8531 31.00 32.00
Total 110 32.8545 4.50247 .42929 32.0037 33.7054 16.00 40.00
Soc
18-
27 44 30.3864 6.94569 1.04710 28.2747 32.4980 10.00 40.00
28-
37 51 26.7843 6.94641 .97269 24.8306 28.7380 13.00 40.00
38-
47 13 31.1538 7.64685 2.12086 26.5329 35.7748 16.00 40.00
48-
57 2 27.5000 4.94975 3.50000 -16.9717 71.9717 24.00 31.00
Total 110 28.7545 7.17179 .68380 27.3993 30.1098 10.00 40.00
Com
18-
27 44 31.6364 5.91840 .89223 29.8370 33.4357 16.00 40.00
28-
37 51 31.1176 5.05429 .70774 29.6961 32.5392 16.00 40.00
38-
47 13 29.6154 5.20478 1.44355 26.4702 32.7606 24.00 40.00
48-
57 2 29.5000 3.53553 2.50000 -2.2655 61.2655 27.00 32.00
Total 110 31.1182 5.39067 .51398 30.0995 32.1369 16.00 40.00
Sti
18-
27 44 31.7273 5.41902 .81695 30.0797 33.3748 16.00 40.00
28-
37 51 32.8039 5.55705 .77814 31.2410 34.3669 20.00 40.00
38-
47 13 34.9231 5.61933 1.55852 31.5273 38.3188 24.00 40.00
48-
57 2 34.0000 4.24264 3.00000 -4.1186 72.1186 31.00 37.00
Total 110 32.6455 5.51326 .52567 31.6036 33.6873 16.00 40.00
97
ETHNICITY
Descriptives
N Mean Std.
Deviation
Std.
Error
95% Confidence
Interval for Mean
Minimum Maximum
Lower
Bound
Upper
Bound
Int
chinese 23 32.6522 6.23486 1.30006 29.9560 35.3483 16.00 40.00
malay 61 33.1148 3.91620 .50142 32.1118 34.1177 24.00 40.00
indian 17 33.1765 3.94074 .95577 31.1503 35.2026 24.00 40.00
others 9 31.0000 4.30116 1.43372 27.6938 34.3062 24.00 37.00
Total 110 32.8545 4.50247 .42929 32.0037 33.7054 16.00 40.00
Soc
chinese 23 27.7826 7.82744 1.63213 24.3978 31.1674 10.00 40.00
malay 61 29.9016 7.07980 .90647 28.0884 31.7149 13.00 40.00
indian 17 26.4118 5.65750 1.37215 23.5029 29.3206 19.00 38.00
others 9 27.8889 8.19214 2.73071 21.5919 34.1859 15.00 40.00
Total 110 28.7545 7.17179 .68380 27.3993 30.1098 10.00 40.00
Com
chinese 23 31.2174 7.10925 1.48238 28.1431 34.2917 16.00 40.00
malay 61 31.7213 4.67308 .59833 30.5245 32.9181 20.00 40.00
indian 17 31.1176 5.18269 1.25699 28.4530 33.7823 24.00 40.00
others 9 26.7778 3.92994 1.30998 23.7570 29.7986 24.00 32.00
Total 110 31.1182 5.39067 .51398 30.0995 32.1369 16.00 40.00
Sti
chinese 23 33.8261 5.74181 1.19725 31.3431 36.3090 16.00 40.00
malay 61 31.7541 5.26199 .67373 30.4064 33.1018 18.00 40.00
indian 17 34.1176 5.17062 1.25406 31.4592 36.7761 24.00 40.00
others 9 32.8889 6.90008 2.30003 27.5850 38.1928 24.00 40.00
Total 110 32.6455 5.51326 .52567 31.6036 33.6873 16.00 40.00
98
VISITATION FREQUENCY
Descriptives
N Mean Std.
Deviation
Std.
Error
95% Confidence
Interval for Mean
Minimum Maximum
Lower
Bound
Upper
Bound
Int
first 41 33.8537 4.12651 .64445 32.5512 35.1561 24.00 40.00
second 13 35.3077 3.56802 .98959 33.1516 37.4638 31.00 40.00
fourth 2 30.5000 .70711 .50000 24.1469 36.8531 30.00 31.00
none 54 31.5926 4.67639 .63638 30.3162 32.8690 16.00 40.00
Total 110 32.8545 4.50247 .42929 32.0037 33.7054 16.00 40.00
Soc
first 41 30.0000 6.62948 1.03535 27.9075 32.0925 16.00 40.00
second 13 27.5385 7.42311 2.05880 23.0527 32.0242 13.00 40.00
fourth 2 28.0000 4.24264 3.00000 -10.1186 66.1186 25.00 31.00
none 54 28.1296 7.60349 1.03470 26.0543 30.2050 10.00 40.00
Total 110 28.7545 7.17179 .68380 27.3993 30.1098 10.00 40.00
Com
first 41 32.3902 5.04419 .78777 30.7981 33.9824 16.00 40.00
second 13 30.6923 6.57501 1.82358 26.7191 34.6655 20.00 40.00
fourth 2 33.0000 2.82843 2.00000 7.5876 58.4124 31.00 35.00
none 54 30.1852 5.32021 .72399 28.7330 31.6373 16.00 40.00
Total 110 31.1182 5.39067 .51398 30.0995 32.1369 16.00 40.00
Sti
first 41 33.5854 5.01984 .78397 32.0009 35.1698 18.00 40.00
second 13 32.4615 5.14159 1.42602 29.3545 35.5686 20.00 40.00
fourth 2 29.5000 2.12132 1.50000 10.4407 48.5593 28.00 31.00
none 54 32.0926 6.00399 .81704 30.4538 33.7314 16.00 40.00
Total 110 32.6455 5.51326 .52567 31.6036 33.6873 16.00 40.00
99
ANNUAL INCOME
Descriptives
N Mean Std.
Deviation
Std.
Error
95% Confidence Interval for
Mean
Minimum Maximum
Lower
Bound
Upper
Bound
Int
20,000-
29,000 40 32.5500 5.06851 .80140 30.9290 34.1710 16.00 40.00
30,000-
39,000 46 33.1087 4.24384 .62572 31.8484 34.3690 24.00 40.00
40,000-
49,000 18 32.6667 4.17274 .98352 30.5916 34.7417 24.00 40.00
50,000-
59,000 4 35.2500 3.94757 1.97379 28.9685 41.5315 32.00 40.00
60,000-
69,000 2 30.0000 2.82843 2.00000 4.5876 55.4124 28.00 32.00
Total 110 32.8545 4.50247 .42929 32.0037 33.7054 16.00 40.00
Soc
20,000-
29,000 40 28.9750 7.01093 1.10853 26.7328 31.2172 10.00 40.00
30,000-
39,000 46 28.7391 7.53491 1.11096 26.5015 30.9767 13.00 40.00
40,000-
49,000 18 29.1111 7.05348 1.66252 25.6035 32.6187 16.00 40.00
50,000-
59,000 4 24.7500 7.27438 3.63719 13.1748 36.3252 15.00 32.00
60,000-
69,000 2 29.5000 7.77817 5.50000 -40.3841 99.3841 24.00 35.00
Total 110 28.7545 7.17179 .68380 27.3993 30.1098 10.00 40.00
Com
20,000-
29,000 40 30.8750 5.96222 .94271 28.9682 32.7818 16.00 40.00
30,000-
39,000 46 32.1522 5.19815 .76643 30.6085 33.6958 16.00 40.00
40,000-
49,000 18 29.5556 4.71820 1.11209 27.2092 31.9019 24.00 40.00
50,000-
59,000 4 28.2500 4.34933 2.17466 21.3292 35.1708 24.00 32.00
60,000-
69,000 2 32.0000 .00000 .00000 32.0000 32.0000 32.00 32.00
Total 110 31.1182 5.39067 .51398 30.0995 32.1369 16.00 40.00
Sti
20,000-
29,000 40 30.0500 5.73317 .90649 28.2164 31.8836 16.00 40.00
30,000-
39,000 46 33.8478 4.61383 .68027 32.4777 35.2180 24.00 40.00
40,000-
49,000 18 34.0556 5.65136 1.33204 31.2452 36.8659 24.00 40.00
50,000-
59,000 4 36.2500 4.78714 2.39357 28.6326 43.8674 30.00 40.00
60,000-
69,000 2 37.0000 .00000 .00000 37.0000 37.0000 37.00 37.00
Total 110 32.6455 5.51326 .52567 31.6036 33.6873 16.00 40.00
100
